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Metrica meets all of your
social media challenges

Social media is changing the relationship
between your company and its target audiences.
Your service — and your reputation —

is permanently in the public eye, and anyone
can influence attitudes towards your products
and brand. The growing power of social media
makes it vital to understand what is being said
about your company, and by who, and what
effect it may have on your business.

With over 150 million social media sources,

the challenge is not only to keep track of your social
media content in real-time, as conversations unfold, but
to accurately identify what is important. Achieve this,
and you’ll have an outstanding opportunity to engage
with target audiences in new and different ways,
building stronger relationships than ever before.

Metrica has been helping re-shape the way
organisations respond to social media crises and
engage with their audiences since 2005. Today we
provide intelligent social media monitoring and in-
depth analysis services for some of the world’s leading
brands. Our outstanding experience cuts through

the daily volatility to deliver the knowledge, tools and
insights you need to confidently tackle challenges and
take advantage of opportunities.

Metrica Social Media Audits

If you're looking to venture into social media for the first time, you need to be prepared. Metrica’s social media audit reports will arm you
with the intelligence that you need, helping to identify the influencers and drivers of the conversations and reveal the tone, subjects
and issues that matter to your audiences.

Metrica Social Media Reports

Whether you want a rapid top-line summary report of your social media coverage, or a more detailed analysis tailored entirely to your
business objectives, Metrica’s consultants can help. Reports can be provided focussed purely on your social media content or blended
in to your traditional media analysis reports, giving you a 360 degree evaluation of all media content.

Metrica Daily Buzz Alerts

Ensure that you are always the first to know, with the content that matters most delivered direct to your inbox, first thing every day.
Receive daily editorial-style summaries of your most important social media coverage, and stay ahead of your client.

Metrica Radar

Reap the benefits of real-time social media monitoring and analysis, which help to inform your reactions and responses as conversations
unfold. Radar is powered by Brandwatch, chosen by us for its consistently high performance in social media monitoring.
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Metrica Social Media
Reports and Audits

From quick snapshot reports to detailed audits,
our experienced social media analysts do all the
work, tailored to meet your requirements and
measured against your objectives.

Metrica Sociallite Reports

A quick and cost-effective overview of your social media
coverage — whenever you need it.

These concise reports focus on the most important top-line
metrics in social media, such as volume and favourability of
mentions, share of voice, top sites, top contributors, number
of tweets and topic clusters.

The report is presented in a simple presentation featuring an
annotated dashboard and summary charts.

Metrica Social Insights Reports

A detailed and comprehensive analysis of your social
media coverage — tailored to your needs.

Our consultants will work with you to understand your PR
objectives in social media, and then develop a detailed brief
from which to build these fully customised reports.

Reports are tailored to your KPI's, objectives, volumes and
specific campaigns, themes, products, events and media
types, as needed. Our analysts provide management notes
and key insights to help you understand the highlights and key
drivers of your content.
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Android’s sphere of influence increased
this quarter, with their strong showing at
MWC and growing buzz surrounding
their next ‘I' platform.

"MWC 2011: Android,
everywhere #android
#MWC11"

Jajah
2,686

Oovoo continued to be discussed largely
on Twitter: “@SamElms my dearest
Sam, what is ooVoo? | keep seeing

it mentioned”.

33,255
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. 92,488
FaceTime

33,532

The Microsoft/Nokia
partnership achieved
considerable buzz
during MWC, with
conversation noting
that it posed a threat
to the popularity of
Android.

FaceTime chatter increased
with the announcement that
the new iPad would have
two way cameras, allowing
for video calls.

Share of voice

Skype's proactive announcements continued to establish
them as the leaders of the VolP marketplace,

with increased video and mobile presence highlighting
their ability to outrival competitors.

Interestingly, despite the iPhone being voted the
best mobile at MWC, the growing iPhone vs.
Android/HTC debate is now falling on the side of
Android, with their apps store now more popular
than Apple's.

"what the hell is making
iPhone 4 be the best device
on MWC 2011 ? tell me!!"

Google Voice for the iPhone

Celebriby Skype Use Censorship.
Skype Advertising

Skype on Verizon Skype prepares for HD video on windows

kype iPhone Video Calling

Plabform Comvergenice Skype Updabed for iOS

Vlbers Samsung Galaxy Tab

kype in China faceVsion

Sky

Onsbtar Skype Pre-Insballed on Computer

pe on Blackberry
s sureoene ik Video Connect

User Security Concerns A
st Skype in Schools

Apple FaceTime Skype and Avaya
SapetieirEieme Skype for Android

Emerging Topics
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930,357 conversations in Q1
46% of pieces were from Twitter
38% favourable, 6% unfavourable

Skype had a 55% share
of voice in Q1.

Competitor Galaxy

Google

207,339

10% favourable

201,000

Video chat applications were a key topic of
conversation within the tech universe, sparking
speculation on Google’s presence in the
marketplace: “Why hasn't Google released a native
video chat program for Android?!”

(Android Forums).




Metrica Dally

Buzz Alerts

Daily editorial-style summaries of your key social
media coverage, delivered to your inbox.

Keeping up with the torrent of social media content —

and finding time to make sense of it — can be overwhelming.
Our experienced analysts bring ordered knowledge to the
chaos, with daily summaries and intelligent insights on the
coverage that matters most to you.

Making sense of your social media coverage

Much more than just a tracking service, daily email alerts
include actionable insights and commentary around key
themes, topics and sentiment, with links through to view
content. We also summarise your content by importance,
subject, issue or business area — whatever suits you.

Experienced social media analysts get to the parts
automated tools can’t reach

Our analysts use Metrica Radar to review your coverage

and personally compile your reports each day. But we also
scour for content and crucial posted comments in areas where
online monitoring tools are ineffective, or cannot access,

such as personal areas of Facebook, blogs and LinkedIn.

Choose when and how often you receive your alert

Your daily alert email arrives in your inbox by 8am seven days
a week, but can be sent at a time and frequency of your own
choosing. A weekend and crisis service is also available.

A flexible and time saving service

Buzz Alerts ensure busy teams keep up with the most
essential content. They can also prove invaluable if needed
on an ad hoc basis, providing additional support for crisis
management or new product launches.

©® © O  Deepwater Horizon Oil Spill - Daily Report - Inbox

[ Message l

x> Deepwater Horizon Oil Spill - Daily Report

Sent: Thursday, 12 May 2011 13:27

Delete from server

Deepwater Horizon Oil Spill - Daily report

Today’s buzz:

+ Companies responsible for the oil spill (Existing topic, 50 new posts)
+ Deepwater Horizon claims (Existing topic, 50 new posts)
+ Effect on company values of the oil spill (Existing topic, 20 new posts)

Companies responsible for the oil spill

Sustainable energy blog Public Citizen Energy suggested that the responsibility for the Gulf
disaster should also rest with the government and regulators. “The BP disaster in the Gulf has
highlighted not only the high price tag attached to our addiction to oil but also failings in the way
the government deals with oil companies”. The campaign group’s blog has been writing
continually about the disaster for several months.

Deepwater Horizon claims

The Huffington Post reported that BP has so far failed to pay any of the 40,000 claims arising
from the Deepwater Horizon disaster. This post has so far received over 250 comments, has
been shared on Facebook almost 100 times and has been re-tweeted 27 times.

Elsewhere the blog of New Orleans attorney Stuart Smith noted that BP has deposited the first
$3 billion into a fund claims arising from the disaster. The BP Oil Spill Lawyer blog noted that this
forms part of an overall $20 billion required.

Effect on company values of the oil spill

There was continued discussion about payouts made to departing BP executives at a time when
the company is facing huge loses as a result of the disaster. UK based Investment and Business
News stated: “BP revealed one of the biggest corporate losses in history, fired its boss, and at
the same time rewarded him with a bumper pension.”

Deepwater Horizon Oil Spill Report

Click to review your key content

BLOG
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PRODUCTION WASTE

BP DEPOSITS 53 BILLION INTO FUND FOR
GET A FREE CONSULTATION CLAIMS ARISIN OF MEXICO DiL
SPILL
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Metrica Radar
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Real-time social media monitoring and analysis

help you react and respond as conversations unfold.

Metrica Radar gives you fast and easy to use real-time online
management. It finds your most relevant social media content
as it develops, and helps you to identify the drivers and key
influencers that matter most.

Making sure you don’t miss a thing

We monitor billions of conversations and content across
the entire blogosphere: microblogs such as Twitter, social
networks such as Facebook and LinkedIn, forums, video
and news sites, and corporate and special interest sites in
20 different languages.

Identify what’s important

The majority of mentions in social media can be irrelevant,
and automated social media monitoring tools often deliver a
mass of meaningless and confusing information. But Metrica
Radar is different: it presents you with the facts you need in
a clear and easy to review format. Access detailed metrics,
create your own dashboard and charts for buzz, popularity,
sentiment — whether positive, negative or neutral —

track credibility and influence, media type, share of voice and
key influencers.

Smart tools alert you to vital content, segment your
coverage and share with colleagues

Set up email alerts around specific groups of influencers,
media types or mentions, and assign actions to other
stakeholders and departments to follow up.

Essential help and support at your fingertips

Our fully managed service makes set up easy. We offer
relevant search-string set up, guidance, advice and training
as often as you need.

If you need a more refined analysis our social media analysts
can manually refine the sentiment and relevancy of your
content and assign it to two category types e.g. business unit,
issues or subject area (this service is at an additional cost).
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Customer-friendly price scales
Our prices are designed to be cost-effective for organisations
with high and lower volumes of mentions.

Championing pioneering technology — developed in the UK
Metrica Radar is powered by Brandwatch, one of the leading
social media monitoring platforms. We chose to invest in
Brandwatch following a review that revealed their impressive
technology topped the table in terms of accuracy, relevance,
speed and automated sentiment scoring.
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Why choose Metrica?

One of the world’s most experienced communications measurement consultancies having been founded in 1993.
B Experience advising global brands on social media strategy and measurement since 2005.
M The best and brightest social media analysts.
B Search-string expertise.
B Market-leading technology for speed, accuracy and reliability.

More than social media — we offer multi-channel analyses and ad hoc reports as you need.

What are your social media challenges?
Contact us today and see how our services can meet your challenges.

@ info@metrica.net
020 7664 0800

G www.metrica.net

9 www.metrica.net/measurementmatters

E Facebook.com/metricameasures

@Metricameasures

The market-leading media intelligence
services Gorkana, Durrants and Metrica
have come together as one company —
Gorkana Group.

Our PR planning, monitoring and
analysis services are now easily
accessible through one integrated portal,
giving you a unique real-time vantage
point while saving you valuable time.

With our combined strengths of accurate
and enriched journalist and media
intelligence, fast and comprehensive
media monitoring and in-depth media
evaluation, we are best placed to
intelligently inform and drive the success
of your PR strategies.
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+44 (0)20 7674 0200 www.gorkana.com/group




