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The coverage that
matters, as it happens

The media landscape has transformed over the
past few years, and continues to evolve. In this
changeable environment brand reputations are
fuelled by the power of media and influential
reporting. Managing a constant stream of coverage
has never been more challenging, or more essential
— especially when you need to keep track of what is
being said about your organisation.

Get a head start

Durrants Media Monitoring service keeps you firmly in the
driving seat. We give you the head start you need when

a story or online conversation begins to unfold about your
industry, organisation, brand or competitors.

By monitoring the most comprehensive list of global media
across all channels — press, online, broadcast and social
— we can bring you fast, accurate and editorially-reviewed
coverage, relevant to your needs. Our frontline service
helps you manage brand reputation, keep track of your PR
initiatives, maximise your opportunities for coverage and
ultimately stay in control.

Cut-through to what counts

Our experience shows that 90% of coverage found by
automated services is not relevant to an organisation’s
monitoring needs. It can take valuable time and intensive effort
to sift through to what matters, with the potential to miss crucial
coverage. This is where our optimal blend of cutting-edge
technology and people intelligence makes all the difference.
We have over 250 readers, editors and summarisers working
to provide you with instant cut-through: they filter and review all
your coverage, so you can get straight to the information you
need. Accuracy rates are over 99.6%, and we continually work
to improve our monitoring technology and reading processes.

Making sure you don’t miss a thing

You can be confident that if you are in the news, we will

find it and deliver it to you first. We monitor the most
comprehensive media list in the industry — that's over 12,000
UK and international sources, across all sectors and media
channels, 24/7. We’re constantly evolving our sources to suit
your needs: if there’s a specialist media outlet you need us to
cover, we'll add it to our list.

We currently monitor:

* 5,500 UK print titles

» Over 230 broadcast channels

* 6,000 UK websites

» Millions of social media sources

» International content from over 100 countries and
hundreds of thousands of sources

Broadcast monitoring:

« Extensive monitoring — we monitor over 230 UK TV
and radio stations on a daily basis

« Streaming broadcast — allows you to view your
coverage from your desktop

» Transcripts and recordings — a full transcript or
permanent recording can be purchased for your archive

International monitoring:

* Global reach — content from over 100 countries and
100,000 sources

* In-house team of native speakers to read key daily
global titles — so we can deliver faster and provide
summary translations

» Cost-effective — our global network of trusted
partners gives you extremely competitive rates

A service built around you

We aim to help you effectively manage your reputation and
meet your PR needs by only monitoring and delivering the
information you specifically need. Each monitoring brief is
worked through in detailed consultation with you, and you
choose how and when you receive your coverage. Ask for
reports by email, online, fax or hard copy; get your information
delivered first thing in the morning, or by email alerts
throughout the day. You can further customise your coverage
using our online portal to search, filter, archive, analyse and
create personalised press packs for key stakeholders.

The best support team in the industry

Customer service is our major priority, and we have the
largest support team in the industry. Clients are allocated
their own dedicated account manager who is on call 24 hours
a day, 363 days a year, to help with questions, queries or
changes to the monitoring brief.

Everything in one place

Durrants Media Monitoring service now operates in connection
with market-leading Gorkana Media Database and Metrica
Media Analysis services, helping you manage all your PR
activities in one place. The integrated portal gives you many
valuable built-in benefits, helping you plan your campaigns
more accurately, keep track of your coverage and analyse
results even faster.

* Gorkana Media Database — your coverage links
directly through to accurate and in-depth journalist
and media outlet profiles, making it quicker and easier
for you to look up and connect with the influencers behind
your coverage.

* Metrica Media.Analysis — real-time access to
in-depth media analysis, tailored to you: helps you
understand the impact and effectiveness of your PR
on a day-to-day basis.

» Metrica Radar — fast'and-easy-to-use real-time
online social media monitoring tool. Just one click
to find and review all your relevant socialmedia content
and coverage; tracks conversations as they develop
helping you identify the drivers and influencers who
matter most.
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Durrants Media Monitoring service

Total control and management

Track, review and share your multi-channel coverage quickly
and easily. Review the context of your coverage with full colour
PDFs of the article and key information including editorial

summaries, AVE, media outlet, journalist and location on the page.

Search tools

Quickly sort and filter your coverage to suit your needs.

Archive

All your coverage is available
for 28 days after publication;
extended access to regional
and national NLA eClips is

;
available for up to a year.
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Agreement: Value Supermarkets
Keyword:  Food Prices

Poor have faced far higher inflation rate
than rich over the past decade, says IFS

Times, The {Main} - Page 39

is taking time to reach shoppers.
Agreement: Value Supermarkets
Keyword: Asda
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Edition:
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Tuesday 14, June 2011
30

326 sq.cm
ABC 262937 Daily
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Keyword: FOOD PRICES

Full-colour PDFs of your coverage

Feature useful supporting information such as the media
outlet/source, edition, country, date, page and size of article
(if relevant), circulation, BRAD ad rate, keyword and
positioning of the coverage within the page.

Streamed clips of your broadcast coverage

Include programme, T | e
keyword, time, © GorkanaGroup | metrica

channel, duration
and a content
summary.

YOUR PROFILE ADMINISTRATION CLIPS
Dashboard |  Media Database

Last 30 days All Agreements/Subject Headings

iy summary ]
Filter by: Print ciips >

Displaying clips 626-650 of 746 48 2324 2526272829 W

Journalist: Larry Elliot

Journalist: Marcus Leroux

Journalist: Katharine Barrack

Customisable dashboard

Track the performance of your PR initiatives throughout the
day, and keep up with the latest developments via important
industry and external news and Twitter feeds. Quick and easy
to personalise and display whatever is most important to you:
track volume and favourability of key campaign coverage, key
topics and messages, spokespeople, share of voice and more.

Each chart is completely dynamic, so you can seamlessly
click through to the corresponding coverage.

SEARCH TERMS & CONDITIONS HELP & TOOLS LOG OUT

Evaluation | Social Media | My Archive

Display clip full details
oo B | [createcivoor >

Cover date

{ sorTBY: (Date  [#)|| SELECTALL X

14/06/11 Poor have faced far higher inflation rate than rich over the past decade, says IFS

Circulation: 262,937
AVE: £2,828

16/05/11 The price is right, now for the next war

Asda chief executive Andy Clarke says that he wants more price transparency for grocery shoppers and is pleased that a third party can now
confirm that claims made by supermarket’s Price Guarantee promotion. He also admits that the message that the grocer is going more upmarket

Circulation: 449,809
AVE: £25,695

stery shopping exercise for this week, with the staff performance highly praised.

Circulation: 30,420
0 AVE: £6,382

Share Press Packs

Clipbook functionality lets you send relevant coverage with
tailored messages to specific groups of stakeholders.
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Dashboard  Media Datal
Create clipbook [Nextstep.
Email subject

Clipbook comment

PUBLICATION/OUTLET
Daily Mail {Main}

s plan is set for approval on Chronicle & Echo {Main)

INCLUDE SUMMARIES

TOP OF PAGE
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Media Clips
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worth the risk? More

Media Clips

Media Clips

Email Alerts

Email alerts of all your coverage are sent to you at a time
and frequency you request; these can be tailored to include
summaries and can link directly to a PDF of your coverage.

| Message

©L supermarkets (Updated) Media Coverage - 9 Jun 2011
Durrants
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Beacanshield Advertiser (Main}, 02 Jun 2011, pl4, UK, Keyword: Bucgens

ALDI
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OMLINE RETAILERS
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Internet brings return to the past
Guardian, The {Main}, 08 Jun 3011, p28, UK, Keyword: ONLINE RETAIL, Journslist: Toe Woad

Measure the success of your
PR activities

Get at-a-glance insight into your PR on a day-to-day basis.
Built-in evaluation tools and 18 templated charts allow you
to review your coverage by key metrics: review by volume,
campaign, key message favourability and share of voice
benchmarking.
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[Download cip Data >

Exportable data

Download charts and data for further analysis, or to add to
your presentations and reports.

Access your media intelligence
on the move

Stay in the loop with coverage delivered to your Blackberry,
iPad, iPhone or Android Smartphone. Be the first to get the
latest coverage — whether it's before you arrive at the office
everyday, or a breaking story on a Sunday. Includes full-colour
clips and key summary information.




Why choose Durrants?

Our service goes above and beyond the inaccuracies and inefficiencies of a purely automated service. We use an optimum mix of the latest technology
backed up by a skilled editorial team to ensure you only receive the coverage that matters to you. By using expert people to review all your coverage,

we can deliver content that matches your exact requirements.

B We cover the broadest media list in the industry across all channels: print, broadcast, web, wires, international and leading blogs, all monitored daily using
cutting-edge technology. If you're being talked about, we’ll find out where.

B Market-leading for speed, accuracy and reliability. Our unique blend of editorial review, pioneering technology and finely-tuned processes are delivered
in a format that suits you, whether through our online portal, mobile, email, press packs, fax or via a data feed.

B A customisable dashboard helps you keep track of your PR performance throughout the day, alongside key Twitter and industry/external news feeds.

B Exceptional customer service from the largest account management team in the sector. We provide you with an experienced and pro-active account
manager, on-hand to offer support 24/7.

Our pioneering online PR portal offers the advantage of integrated data: in-built media analysis and charting tools help you quickly evaluate your coverage
and customise how you view it through a smart dashboard.

Contact us today and see how our services can meet your challenges.

E sales@durrants.co.uk

020 7674 0200

G www.durrants.co.uk

@DurrantsMedia

The market-leading media intelligence
services Gorkana, Durrants and Metrica
have come together as one company —
Gorkana Group.

Our PR planning, monitoring and
analysis services are now easily
accessible through one integrated portal,
giving you a unique real-time vantage
point while saving you valuable time.

With our combined strengths of accurate
and enriched journalist and media
intelligence, fast and comprehensive
media monitoring and in-depth media
evaluation, we are best placed to
intelligently inform and drive the success
of your PR strategies.
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+44 (0)20 7674 0200 www.gorkana.com/group




